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WHERE DOES THE 2ND GLA NCE GO?
WHITE PAPER

OUR HISTORY

The Body of Christ has becomepainful ly awareof the extraordinary amountof sexualinput we as a society are being
inundated with everyday of our lives. Unfortunately, we haveall cometo know the devastating effectssexually oriented
issuesarehaving on our society. After being involved in the fight against pornographyandsexually oriented businessfor
ten years,the Lord led me (Clay Jones)to launch 2nd GlanceMinistries in the summerof 2003. I hadwatchedin shock
and dismay,as the sexuall y oriented issues and problems that had largely beenin the context of the world, beganto
invadeand decimate the church at its highest levels. The Lord laid i t on my heart to createa series that would enable
the church and believersto deal with the sexually oriented issuesand problemsconfronting them.

With the blessingof the Lord, 2nd GlanceMinistries wasable to launch the Series through an extensive massmediacam-
paign which catapulted our outreach to a national level, reaching thousands of peoplea month with the 2nd Glance Series.
Sincethattime2nd Glance Ministries hasrunextensive internetandpressreleasecampaignsthathaveenabledusto reachat timestens
of mill ions of peoplea monthon the internet, with links to 2nd Glance Ministries website andarticlesabout the sexuallyoriented
issues andproblemsfacingChristians today.

Feedback
Feedbackfrom thosewho haveheard the Serieshas beenequally encouraging andtragic.2nd Glance Ministries hasreceivedmany
callsandemails frompeopleall overtheworld testifying abouttheimpacttheSerieshashadontheir lives, families,homesandmarriages.
Somehavesaidtheir marriagesmightnowbesaved andothershavefoundfreedom in Christ.Unfortunately,thereports,numbers, sources
and severity of theproblemshavebecomemoresevereandextensive in naturethananyonecouldeverhaveimagined.Thesereportshave
hada profoundimpacton thedirection and strategy of our ministry andits outreach.

WHERE ARE WE NOW
There haebeendramaticparadigm shifts with regards to the sexual trends and behaviors of the Body of Christ in the last
2 1/2 years.They havehad a profound impacton the whole Body of Christ. Believers who have never beenimpactedby
these issuesarebeingdevastatedin ways2nd Glance Ministries neverdreamedpossible.

Oncewe realized the extent anddramatic nature of the shifts and their impact on the Body of Christ, 2nd GlanceMinistri es
begana four-monthprocessof meeting with church and ministry leaders in focusgroup settings. It wasimportant to gain their
input and feedback with regards to the paradigm shifts 2nd Glance Ministr ies believed to have taken place. The input and
feedback from thesegroupsvalidatedand expandedour view of the paradigm shifts that hadtaken place.

The Lor d hasblessed and mult ipl ied our efforts in extraordi nary ways:

• Over 200,000peoplehavevisited the2ndGlancewebsite.
• Over 100,000sessionsof the2ndGlance Series and its introduction havebeendownloadeddirectly into people’s homes,

free of charge.
• Thesedownloadshave occurred in 143countriesaroundtheworld, freeof charge.



During the discovery process,we became painfully awarethat two relatively small problems in the Body of Christ had become
more extensive in nature than we realized. At this point, it would not be an exaggeration to say thesetwo problemshave esca-
lated to alarming and dangerouslevels in the Body of Christ.

1. 2nd GlanceMinistries wascaught off-guardby the reportsof the presenceof largenumbers of sexoffendersof all agesin the
church.Whatshockedusthe most wasthat thechurches2nd Glance Ministri es visitedhadno policy or procedurein placethat
governedhow thesexoffendersin their midstcouldbesafelyinvolvedin their congregations.

2. 2nd Glance Ministries heardstory after story about children as youngas3 to 8 years old beingdevastatedby the sexually
oriented input, issuesandproblemsthatwe seein society andthechurch.Also, duringthis time 2nd GlanceMinistr ies began
to hear disturbing storiesabout children in thesame agegroup acting out sexually in wayswe haveneverheard before.

The input 2nd GlanceMinistries received broughtus to a point where we realized the extent and nature of the paradigm shifts
thathadtakenplace were in some ways significantly beyondwhat we were originally thinking. With this in mind, in partnership
with Christanet.com, 2nd GlanceMinistries sponsored two surveys in the Christian community. The results of the surveys
confirmed the true nature andextent of the shifts that had taken placein the sexual trendsand behaviors of menandwomen
in the Body of Christ.

In our fi rst survey2nd GlanceMinistriesasked peoplewhat they believed were thebiggestsexually oriented issuesor problemsin the
Body of Christ today.

THE RESULTS OF THIS SURVEY WERE AS FOLL OWS:

Theresults of thefirst surveywere socompelling 2nd GlanceMinistri escommissioneda secondsurveywhich furtherclarified the
sexualbehavior of menandwomenin theBody of Christ.

The second survey results were asfollows:
The shifts in the paradigmsled 2nd Glance Ministries to a point where we felt the needto updatethe 2nd Glance Series and
the Introductionto moredirectly address the issuesand problems that were identified andclearly definedduringour discovery
process.
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1. Fornication • sex outside of marria ge – 2nd Glance Ministries surveyclearly showedusChristiansin general believe
there aremassnumbers of believers of all agestaking part in sexualsin in the Body of Christ, i.e. sex outsideof marriage. The
Christianswhorespondedto oursurveysbelievepeoplearedoingwhatevertheyhaveto doto lay asideGod’s Word andcommands
for thesexual area of their livesandtheyaredoingwhatever theyhaveto do to justify thepresenceof sexual sin in their lives.

3. The presence of homosexuality in the church – There is no question people responding to this survey believe the
presenceof homosexuality and lack of clear, correct teaching on this subject has thepotential to destroytheBody of Christ.

2. Pornography – Thesecondlargestproblem waspornography useamong Christians.Thesurveyclearly showedusthere
aremassnumbersof believersof all agesandgendersusing all mannerand typesof pornography.Porn addiction in theBody
of Christ hasreachedbeyondanepidemiclevel.

4. Adultery – The number of married Christianswho arehaving sexwith people other thantheir spouse hasreached
extraordinary levels.Thesurvey madeit clearto usthattheseextramarital affairs are having catastrophic consequences
in families,homes, marriages,churches andtheir staffs all acrossthecountry.

Men
• 77% strugglewith lust
• 50% strugglewith pornography
• 41% strugglewith masturbation
• 60% hadsexualsin in their life in the lastyear.

Women
• 60% struggle with lust
• 20% struggle with pornography
• 25% struggle with masturbation
• 40% had sexual sin in their life in the lastyear.



GOAL S OF THIS SERIES

THE GOALS OF THE SERIES ITSELF HAVE REMAI NED THE SAME.

1. It is 2nd GlanceMinistries desirethat thisSeriesprovidespeople with information which will enable themto fully understandthe
breadth, depthandimpactof theseissueson society and how they knowingly or unknowingly areaffecting themon a day to day,
momentto momentbasis.

2. 2nd Glance Ministries hope is to bring people to an understanding of the processin the world in which we l ive that
sexual sin, spiri tual bondageand addiction canenterour lives. It is important asChristians we understand the potentially
devastating spirit ual and physical ramifi cationssexualsin andaddiction can haveon our lives.

3. 2nd GlanceMinistries wants to providea point of intervention wherewe individually andastheBody of Christ canopenly and
honestly beforeGodevaluate where we are at with regardsto theseissuesandwhatwe need to do about them.

4. Most importantly, the 2nd Glance Series wil l provide a processthrough which spiritual freedom in Christ cancome. It is
the desire of 2nd Glance Ministries to bring peopleto a point where if needed, change can take place in their lives and
their relationship with God canbe restoredto its fullest potential.

CONTENT SHIFT

When 2nd Glance Ministries fir st releasedthe series, peoplehad a greater need for information that would help them
understandthe scopeandnatureof the problem.Today, most people have becomepainfully aware of the sexually oriented
problemsin our society and how they are affecting their famili es, homes, marriages and churches. With this change in
mind, 2nd GlanceMinistries has updated the content of our Series with the intent of it being more ministry oriented.
Our desire now is to more clearly defi ne the processthroughwhich spiritual renewalcan take place in people’s l ives
and their relationship with the Lord can be restored to i ts ful lest potential.

The information 2nd Glance Ministries received during the focus groups brought us to a point wherewe felt theneedto createand
releasetwo new basesof information to more adequately equipthechurchto addresstwo of themostpressingproblemswe all face
in theBody of Christ today:
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1. How do we manageand supervise sexoffenders in our presence?
2nd Glance Ministries has spent a significant amount of time creatingSex Offender ManagementGuidelines for the
Church. If churches implementthepoliciesandproceduresin theguidelines,they will beable to safelyinteract with the
sex offenders in their midst. 2nd GlanceMinistries releasedtheseguidelines in March of 2007. They are being very
well received by the Christian community. At this point, it is not unrealistic to assumethat thousands of thesesets of
guidelineshavebeendownloadedandarein usein someform in churchesacrossthe country.

2. How do weraiseand protect kids in thesexuallysaturated society in which welive?
The severity and nature of the information 2nd GlanceMinistries received with regardsto children betweenthe agesof
3 to 8 yearsold caused2nd GlanceMinistries to feel a desperate need to take immediateaction.2ndGlanceMinistri es
wanted to provide Christian parents across this country with a complete cycle of informationthat will equip them to
protectand raisetheir children in thesexually saturatedsociety. 2nd GlanceMinistri eshascreateda new 3-part Series
that will enable Christian parents to:

a. Understand thescopeandnatureof thesexually orientedissuesandproblemstheir childrenwill face

b. Help protecttheir childrenonline

c. Providethemwith a base of information that they can sow into their children’s livesthatwill preparethemasChristiansto
survive in thesexually saturated society in which we live in.



DISTRIBUTIO N AND MARKETI NG OF THE SERIES
DISTRIBUTI ON

Sincethebeginning of thisministry,themandateandcall of Godhavebeenveryclear.DisseminatethisSeriesto thebroadestChristian
audiencepossible in the most efficient andcreative mannerwe can. Over time it has beenconfirmedto 2nd GlanceMinistries that
the Internet is the mostefficient and bestmethodpossible to distributethe Series.Its advancedtechnologiesare the catalystto the
Series’ successbecauseit bestmeetsthe needsof our audience:anonymity andcost.

It is imperative 2nd GlanceMinistries continueto makesets of theSeriesavailable for purchaseandto allow downloading of our
materials, free-of-charge for thosewho havea need to remain anonymousor cannotafford help. Deciding whether or not to charge
for thenew materials hasbeendiffi cult. Clearly not chargingfor the2nd Glancematerialspresentssome obviousproblems.At this
point we believe the Lord would have us to continueto makeall of our materialsavailablefor purchaseand for downloadfree of
charge.

POD CASTING

Al l of 2nd Glance Ministries materialsarenowavailablein apodcastformatthrougha link onthe2ndGlancewebsite.2ndGlance
Ministrieswill alsomakeall of our new audiomaterials available in theipodformat.

FOREIGN LANGUAGES

People from143different countriesaround theworld havevisitedthe2ndGlanceMinistrieswebsite. It hasbecomefairly commonfor
usto havepeopleask2nd GlanceMinistri es to maketheSeriesavailable in their language.Sincethefirst day2ndGlanceMinistries
was launchedandthe3-partSeries,WhereDoesThe2ndGlance Go?wasreleased, 2nd GlanceMinistries hasmadethewebsite and
the Seriesavailablein Spanish, freeof charge.

2ND GLANCE MINISTRIES HAS DONE SO FOR THREE REASONS:

1. TheLord haslaid it on theheartof 2nd GlanceMinistries to do so.

2. 25%of our countries’populations are of Latino or Hispanicdecent.

3. Much of 2nd GlanceMinistries foreign outreach hasbeenin Central America.

Thewebsitehasbeenavailable in Spanishsince thefirst dayof its launch. The downloadratesof audio files in Spanish speak-
ing countries around the world are very slow. With this in mind the new 3-part Series aswell asour othermaterials will be
available for downloadin a written PDF format free of chargefrom thewebsite.2nd GlanceMinistries goal is to releaseour
materials in other languagesbasedon demand and availability of funds. 2nd Glance Ministries hopes to have the Series
available for downloadin a PDF format in Swahili and Arabic. 2nd GlanceMinistries getsa large number of visitors to the
2nd Glance website from Afr ican countries. Thesetwo languages along with English will allow 2nd Glance Ministries to
reachmost of the countries in the northern half of Afr ica and theArabic speakingworld.
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THESE FACTORS ARE THE FOUNDATI ON OF OUR SUCCESS

• The seriesand it s introdu ction are available free-of-charge – Theeconomy haseffected every element of
society. Input we havereceived has shown 2nd Glance Ministries about 25% of thosewho downloadedthe seriesdid
sobecausethey could do sofree-of-charge.This hasbeenespecially trueamong teenagersand collegestudentswho have
visited our website. Many have expressedhow blessedthey wereto accessthis series without paying a fee.

• The ser ies could be downloaded anonymously – Sexual problems and sin aresecrets that no one wants
others to know about them. People who are living with someone who has theseproblems are embarrassedand
try to protect the identitiesof those in their lives that do. Also, they often fear reprisal f rom the people in their
l i ves who are struggling with sexually oriented problems. 2nd Glance Ministries would estimate over half of
the people who havedownloaded the seriesto this point have done so becausethey could do so anonymously.



MARKETING THE SERIES

With the blessingof the Lord 2nd Glance Ministries wasable to launchthe Seriesthroughan extensive massmedia campaign
which catapulted the outreach to a national level.

This massmediacampaignincluded the following:

1. 17 full -pageads in themajor Christian periodicals.

2. 5 radio spotseachday for 25 days on over 200Christianstationscoastto coast.

3. Ran the3-part seriesWhereDoesthe2nd GlanceGo, in threeone-hourblocks of time in tenmajorcities.

4. An extensivepublic relationscampaignwhich includedpressreleasesto 6,000Christiannewsagencies.

5. Live call-in interviewsonover40newsshowsandliveChristiantalk radio programs.

6. A fairly extensive internetcomponent.

Response to this effort was extraordinary in nature. We have never seenthe Lord’s hand so clearly in the supernatural
multiplication of every area as this original outreach.The original campaign, catapulted 2nd Glance Ministr ies to a
national level. Within four weekstime 2nd Glance Ministri es ministry was growing at the rate the internetwas capable
of carrying us.

Theoriginal responseto theSeriestaughtusthat thosewhowerein greatestneedof ourSerieswerebestreachedthroughtheinternetand
press releasecampaigns.With this in mind, we shiftedour marketing efforts to be largely internetbased.Over the last2 1/2 years2nd
GlanceMinistri eshasrunextensive internetmarketingcampaignsthatreachedonaverageover10million impressionsamonthonthemost
visitedcommercial Christian website in theworld, Christanet.com

Our partnershipwith Christanet.comhas beenextensive andmulti-facetedandhasallowed2ndGlance Ministries to reach on average
over 10 million people eachmonth with links to our website (www.second-glance.com) over thelast3 1/2 years.

PARADIGM SHI FTS

It would not be an exaggeration to say that the most dramatic paradigm shifts that havetakenplacewith regardsto the
sexual trends and behaviors of people in the Body of Christ over the last 2 1/2 yearshave taken place among women.
Young adolescent girls between the ages of 10 and 14 and womenbetween the ages of 40 and 55 havebeenthe most
dramatically affected by the paradigm shif ts that have taken place in societyand the church. A man namedBradley
publi shedthe first scientifically based world-wide survey of women'sfidelity. The resultsof the survey stateover
59% of the women in the world have beenunfaithful to their mates or signifi cant others. The results of the survey
showed that women'sinfidelit y rateshaverisen to a placewhere men’s havebeen historically. If you have l istened
to the 2nd Glance Series, you haveheard it said, “ if you really want to know where things are at with regardto these
issues,follow the medicine and foll ow the crime.” The Center for DiseaseControl statisticsshow us that two-thirds
of the sexually transmitteddiseasesthat are being contracted each year are being contracted by women,and that
two-thirds of the womencontracting the diseases are young women betweenthe agesof 15 and 24. In 2006 the Center
for DiseaseControl statisticsshowed us that for the f irst time young womenbetweentheages of 15 and 19 contractedmore
casesof chlamydiathanall the womenbetweenthe ages of 19 and 24.
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This campaign reached over 10,238,000 people

The Center for Disease Control statistics show that over the last 10 years
there hasbeen a 49.4% increase in the number of STD’s

being contracted by women between the agesof 40 and 50 years-old.



Clearly, womenare acting out sexuallyat youngeragesthaneverbefore. In 2006 theCenter for Disease Controldid somethingtheyhave
never donebefore.They publishedchlamydia statisticson young girls betweentheagesof 13 and14 years old. What made this sounusual
is that in 2005these youngteenagegirls contracted morecasesof chlamydiathanall of thewomenin this countrybetweentheages
of 40 and 50. I wasshockedwhen in 2006, whenthe Center for DiseaseControl added young girls betweenthe agesof 10 and12
yearsold to thisclassification.Thesexual revolution that wassupposed to bring women sexual liberation andfreedomhasbrought
themto a greater point of sexualbondagethan they have ever experienced. Women of all agesareno longer being accepted or
deniedasviable partnersbasedon whether they will or won’t have sex. They arebeingaccepted or denied asviable partners
based on what they will or won’t do sexually.

The sadreality in the Body of Christ is that there is very li ttle diff erence, i f any, in the behavior of Christian teensand
thosewho arenot Christians.Just li ke the World, young Christian girls face the harsh reality that they arebeing accepted
or deniedas viable partnersbasedon what they wil l or won’t do sexually. One of the most commoncomplaints we hear
today from Christianwomenleaders acrossthecountry is that Christianwomenwho want to remain sexually pure feel they
can’t. They believe if they tell a Christian man they will not participatewith him sexually, he will leave them immediately
andshewill seehim sitting in a pew next week with someone who will. Unfortunately,Christian menseemto be more than
wil l ing to take full advantageof the sexual vulnerabil ity these shifts have created in Christian women. 2nd Glance
Ministrieshasbeendeeplysaddened to hear a neverending streamof stories of Christian men who seemto be more than
willing to engagein the shameful sexual exploitation of their sisters in Christ.

Oneof the mostshocking shifts that has takenplace hasbeenamongChristian womenbetweenthe agesof 40 and55 years-old.
Historically thesewomenhavebeenconservati vely socialized sexually . They have led livesthat are in line with the Biblical
mandatesregarding the sexualareasof their li ves. Driven by societal expectation of performance, behavior and a desire to
potentially achievea greaterlevel of sexual fulfi llment, in the last few years we have seenwomen in this agegroup begin to
actout in wayswe have never seenbefore. Storiesof women's infidelity, pornuseandsexualexploits havebecometoo numerous
to rememberandat times perverse in nature.

Thesewomenhistorically haveserved as the anchorand moral compassin the Body of Christ.As their behavior has eroded, the
stabilizing factor their presenceoncebrought to the Body of Christ has been lost! The high moral standardof sexual behavior
that wasoncemodeledandestablishedin the church by thesewomenis quickly fadingaway.

Theseparadigm shiftshavecausedus to make substantial changeswith regard to thestrategyandfocusof how we market our
materials.2nd GlanceMinistries feelsa pressing needand desire to be in a positionto reassertBiblical mandates to womenin
theseage groupsregardingtheir sexualbehaviors.

Traditionally, womenin theseage groups havebeensocialized to receive their information throughmass mediaoutlets.They largely
receive their informationthrough Christian radio and print mediums. With this in mind, it hasclearly become time for 2nd Glance
Ministries to refocusour marketing efforts towardstheChristianmassmedia.
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FBI cri me reports show us that over the last ten years, there has been a 49.3% increase in the
number of sexually oriented cri mesbeing committed each year in this country by young women

under the age of eighteen. The samereport showed a 59% increasein the number
of arr estsof young womenin this agegroup on prostitu tion chargesdur ing the sameperiod of time.

These dramatic paradigm shift s havehad a profound impact
on women of all agesin the Body of Chr ist.



PARADIGM SHIF TS IN THE SEXUAL TRENDS AND
BEHAV IORS THAT IMPACT MARKETING STRATEGY

WHERE DOES 2ND GLANCE MINISTRIES GO FROM HERE

As stated previously in this document, 2nd Glance Ministri es has run extensive marketing andpressreleasecampaignsthroughthe
Internet. Thereis no questiontheInternet is stil l the most creative and economical way to reach the vast majority of people God has
called us to ministerto. As 2nd Glance Ministries movesforward, it wil l beour intentto continuethe Internet marketing program
at itscurrent levelor higher.2nd Glance Ministries hasalwaysknown thatat somepoint, theLord wouldcall usto expandourmass
media efforts from 10 to 50 cities.

Theparadigm shifts thathave takenplacehave caused a natural point which validatesthe demandandneedto expandour marketing
efforts to includeour massmediaelement.

2ND GLANCE MINISTRI ES GOAL IS TO PROCEED AS FOLL OWS:

PUBLIC RELATI ONS CAMPAIGN

• In thepastthePublic RelationsCampaign hasproduced tensof thousandsof dollarsof freeadvertising for ourorganization. It would
be accurate to say the PressReleaseCampaign, live call-in interviews and appearances on Christian talk radio programs have
enabled 2nd Glance Ministries to reachtensof milli onsof people.As wemoveforward,everyaspect of the ministry outreach
wil l includea comprehensive public relationselement. Our goal is always to expand our public relationscampaign in every
way possible.

PRINT AD’S
• In thepast 2nd GlanceMinistries print ads have proven to bevery productive and have the abilit y to reachChristians all over

the world. Currentlythereareabout 20 major Christian periodicalpublications.The original print marketingcampaignincluded
full-pageadsin 17 of theseperiodicals.The current budgetfor our new campaignallows us to move forwardat this level. 2nd
GlanceMinistriesnewprint campaign will allow us to reacharound1.9mill ion paidsubscribersworld-wide. Specialeffortswil l
be made to ensure2nd GlanceMinistries hasa presencein themajor periodicalswhich focuson meeting theneedsof Christian
women.In thepast,the majority of our marketing in theSpanishspeakingcommunity hastakenplacein print ads.It hasproven
to be themosteffectivemethod for reaching the Spanishspeaking community aroundtheworld. In English speakingcountries,
magazineshave a tendency to have a pass-along rateof 1-2 times.In the Spanish speaking community the pass-alongrate
tends to average more around 7 times. This makes print ads in this community, very beneficial. As 2nd Glance
Ministries movesforward, we will continue with this strategy. Our hope is to be able to expandthe print campaigns
to include Christian periodicals in countriesthroughoutLatin America and Mexico. 2nd GlanceMinistries wil l also
target Spanish speaking Christian magazines in the United States.

RADIO OUTREACH

• RADIO SPOT ADVERTIS ING PROGRAM – In the past,2nd Glance Ministri es hasrun 60-secondradio spots on large,
nationally syndicatednetworksof Christian radio stations.Thesenetworksreachbetween175and200Christian teaching/talkradio
stationsaroundthecountry. 2nd Glance Ministries hasalsorunradiospotsin thecitiesonwhichour 1-hourprogrammingwasbeing
aired.Theircurrent budgetwill enablethemto re-establishthisbroad-based60secondspotprogramaswell asexpandour local radio
spot buys to 50 cities.Most importantly, our new budgetwil l enable us to expandtheadvertisingprogramto includea nation-
ally syndicatednetwork of between 75 and 100 Contemporary Christian Music stations acrossthe country. 2nd Glance
Ministr ies researchhasshown that this is the bestmethod to reachthe youngChristianaudience.This programwill enable
2nd Glance Ministries to reach a minimum of 3.5 million Christians in lessthan 30 days time.

• PROGRAM OUTREACH – Our radio program originally included runningour Series, Where Does The2nd GlanceGo, in
three 1-hour blocks of time, in 10 cities, over a 3-week period of time. I must admit, we were somewhatsurprisedat the
responseto this program.Thefeedback we receivedshowedustheprogramitself hada broaderreachthanoriginally perceived
possible.The subjectmatter,in andof itself, tended to draw people to the programfor longer periodsof time thanantici-
pated.Thedemandandneedfor this typeof programming shows that now is the time to expand this type of radio effort to
50 cities acrossthe country. Information 2nd Glance Ministries hasreceived and shifts in the market place,alongwith
the availability of airtime, havebrought us to a point where we feel the need to changeour programformat. 2nd Glance
Ministries wil l shift our format to a 5-minuteprogram.This format wil l enable us to identify the sexually orientedissues
and problems and their impact upon us as Christians living in a sexually saturated society. 2nd Glance Ministries will
inform people about the scope and nature of the material our ministry provides and draw them to our websitewherethey
can gain access to our information anonymouslyand free of charge if necessary.
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2nd Glance Ministriesbelieveswe have clearly shown thattheparadigm shifts thathavetakenplacein theBody of Christ validate
that therehasneverbeenagreaterdemand and needfor usto moveforwardin themannerwehavedescribed.2ndGlanceMinistr ies
hasspent a largeamount of time, effort andmoney in the lastyearupdating the Seriesandaddingmaterials to our ministries’out-
reachto put us in a placeto bestmeet the needsof thoseGod hascalled themto ministerto. Perhapsthe greatestmotivatorlies in
the fact that the people 2nd GlanceMinistri es hasinteracted with throughoutthe Body of Christ areexpressing they havea need
for helpin a greaterway thananyonehasever seenbefore.As we havesharedour newmaterial and theSeries, theyhavebeenover-
whelmedby thespirit of desperation that seemsto be presentaspeople expressa desirefor help.

OUR BUDGET FOR THI S EFFORT IS AS FOLLOWS
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This budgetincludes 1-yearstaffing andadministrativedemands, aswell asonecompletemajor massmedia release. This budget will
enable 2nd GlanceMinistries to drawbetween100,000and125,000people to theirwebsite in ayear’s time.Marketing experts tell us
that society mustheara message3 to 5 timesbeforeit hasa lastingimpacton the consuming public.With this in mind, it would beour
goal to havetheability to re-releasethemassmedia portion of ourmarketing campaign onaquarterly basis for upto 3 to 5 quarters. Costof
thesequarterly releasesareaslistedin our budgetunderSeriesDistribution.

2nd GlanceMinistri es is thankfulto bein apositionto carry out thecall of Godon thisministry andweappreciateyou takingthetime
to read this document aboutthefocusanddirectionof our outreach.

Administr ation . . . . . . . . . . . . . . . . . . . . . . . $159,000.00 per year

SERIES PRODUCTION . . . . . . . . . . . . . . . . . . . . $ 9,550.00 per year

PUBLIC RELATIONS . . . . . . . . . . . . . . . . . . . . . $ 4,000.00 per year

SERIES DISTRIB UTION . . . . . . . . . . . . . . . . . . . $390,042.00 per year

TOTA L . . . . . . . . . . . . . . . . . . $562,592.00 per year

We havenow cometo a place where our only focusis deciding how to give
the massesknowledgeand accessto our material in a way that bestmeets their needs.


