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OuUR HIsTORY

The Body of Christ has becomepainfully awareof the extraodinary amountof sexualinput we asa society are being
inundated with everyday of our lives. Unfortunately, we haveall cometo know the devasating effectssexualy oriented
isstesarehaving on our society After being involved in the fight again$ pornographyandsexualy oriented businessfor
tenyears,the Lord led me (Clay Jones)to launch 2nd GlanceMinistriesin the summerof 2003.1 hadwatchedin shock
and dismay,asthe sexualy oriented isstes and problemsthat had largely beenin the contextof the world, beganto
invadeanddecimatethe church at its highest levels. The Lord laid it on my heartto createa seriesthat would enable
the church and believersto deal with the sexually oriented issuesand problemsconfronting them.

The Lord hasblessed and multiplied our effortsin extraordi nary ways:

» Over 200,000peoplehavevisited the 2nd Glancewebsite

e Over100,000sessbnsof the 2nd Glance Series and its introdudion havebeendownloadedirecty into peoples homes,
free of chage.

* Thesedownloadshave occurreal in 143 countiesaroundthe world, free of charge.

With the blessingof the Lord, 2nd Glance Ministries wasable to launch the Selies through an extensve massmediacam

paign which catapuked our outreach to a national level, reading thousands of peoplea month with the 2nd Glance Setes.
Since thattime 2nd Glance Ministries hasrun extensie internetandpres releasecampaignshathaveenablecdus to reachat timestens
of millions of peoplea monthon the internet, with links to 2nd Glance Ministries websie andarticles abaut the sexuallyoriented
issues andproblemsfacing Christians today.

Feedack

Feedbackfrom thosewho havehead the Series has beenequaly encouagng andtragic. 2nd Glance Ministries hasreacived many

cdlsandemals from peopleall overtheworld testifying atouttheimpactthe Serieshashadontheirlives families,homesandmarriages

Samehavesaidthdr marriagesnight now be saved and othershavefoundfreedan in Christ. Unfortunatelythe repors, numberssources
and seveity of the problemshavebecomemoresevereandextensve in naurethananyonecould everhaveimagined. Theserepots have
hada profoundimpacton the diredion ard strategy of our ministry andits outreach.

WHERE ARE WE Now

There haebeendramaticparaligm shifts with regard to the sexual trends and behavors of the Body of Christin the last
2 1/2 years.They havehada profound impacton the whole Body of Christ. Believeis who hawe newer beenimpactedby
thes issuesare beingdevastatedn ways2nd Glance Ministries neverdreamedpossible.

Oncewe realzed the extentanddramatic nature of the shifts and their impact on the Body of Christ, 2nd GlanceMinistries
begana four-monthprocessf meeing with church and ministry leaders in focusgrou setting. It wasimportantto gaintheir
input and feedlack with regads to the paradgm shifts 2nd Glance Ministries bdieved to have taken place The input and
feedback from thesegroupsvalidatedand expardedour view of the paradigm shifts that hadtaken place.
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During the discovery process,we became painfully awarethat two relaively smdl problemsin the Body of Christhad becane
more extersive in nature than we redized. At this point, it would not be an exaggeraion to say thesetwo problemshave esca
latedto alarming and dangerougevels in the Body of Christ.

1. 2nd GlanceMinistries was caught off-guardby the reportsof the presencef large numbes of sexoffendersof all agesin the
church. Whatshackedusthe most wasthatthe churche2nd Glance Ministri esvisitedhadno policy or proceduran placethat
governedhow the sexoffendersin their midstcould be safelyinvolvedin their congregatns.

2. 2nd Glance Ministries heardstory after story about children as youngas3 to 8 years old being devagatedby the sexualy
oriented input, issuesandprobdemsthatwe seein society andthe church. Also, duringthistime 2nd GlanceMinistries began
to hear disturbing storiesabaut children in the same agegroup acting out sexually in wayswe haveneverhead before.

Theinput 2nd GlanceMinistries received broughtusto a point where we reaized the extentand natue of the paradgm shifts
thathad takenplace were in some ways significantly beyondwhat we were origindly thinking. With thisin mind, in partrership
with Christand.com 2nd Glance Ministries sponsored two surveys in the Christian community. The reaults of the surveys
confirmed the true natue andextent of the shifts that had taken placein the sexud trendsand behaviors of menandwomen
in the Body of Christ.

In ourfirst srvey 2nd GlanceMinistries asked people what they bdieved were the biggestsexudly oriented issues or problemsn the
Body of Christ today.

THE RESULTS OF THIS SURVEY WERE AS FOLL OWS:

1. Fornication ¢ sex outside of marria ge —2nd Glance Ministries survey clearly showed us Chiistiansin geneal bdieve
there are mass numbes of believers of all agestaking part in sexualsin in the Body of Christ, i.e. sex outside of mariage The
Christiarswhorespondedo our surveysbelievepeoplearedoingwhatevetheyhaveto doto lay asde God's Word andcommands
for the sexual area of their livesandtheyaredoingwhatever they haveto do to justify the preserce of sexual sin in their lives.

2. Pornography — Thesecondlargest problen waspornograghy use amorg Christians. The survey cleaty showedusthere
are massnumbers of believes of al agesand genderaisng all mannetard typesof pornography.Pomn addiction in the Body
of Christ hasreacledbeyondanepidemiclevd.

3. The preserte of homosexuality in the church — There is no quegion people reponding to this suvey bdieve the
presenceof homosexality and lack of clear, correct teaching on this subject has the potential to destroythe Body of Christ.

4, Adultery — The numter of maried Christianswho are having sexwith peopk other thantheir spoug hasreached
extraardinaty levels. The survey madeit clearto usthattheseextramaiital affairs are having catastrophic conseqiences
in families,homes marriageschurches andther stéfs all acrossthe country.

Thereslts of thefirst surveywere socompeling 2nd GlanceMinistriescommissioneda secondsurveywhich furtherclarified the
sexualbehavior of menandwomenin the Body of Christ

Men Women

* 77% struggle with lust * 60% struggle with lust

* 50% struggle with pornagraply » 20% struggle with pornography

* 41% struggle with masturbatia * 25% struggle with masturbation

* 60% hadsexualsinin their life in the lastyea. * 40% had sexual sin in their lifein the lastyear.

The secand survey reaults were asfollows:
Thesshiftsin the paradigmded 2nd Glance Ministriesto a point where we felt the needto updatethe 2nd Glance Seies and
the Introductionto moredirectly addres theissuesand problemsthat were identified andclearly definedduring our discovely
process
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GoALS OF THIS SERIES
THE GOALS OF THE SERIES ITSELF HAVE REMAINED THE SAME.

1. Itis2nd GlanceMinistries desirethatthis Series provides pegole with informaton which will enabé themto fully understandhe
breadh, depthandimpactof theseissueson sodety and how they knowingly or unknowingly areaffecting themon a day to day,
momentto momentbags.

2. 2nd Glance Ministries hope is to bring peogde to an undersanding of the processin the world in which we live that
sexual sin, spiritual bondageand addiction canenterour lives. It is important asChristians we unde'stand the potentially
devastaing spiritual and physicd ramificationssexualsin andaddidion can haveon our lives.

3. 2ndGlanceMinistries wansto provide a point of interventon wherewe individudly andasthe Body of Chrig canopeni and
honestly before God evaluate where we are at with regardgo theseissuesandwhatwe nea to do abou them.

4. Mostimportantly, the 2nd Glance Seies will provide a processthrough which spiritud freedon in Christcancome. It is
the desre of 2nd Glance Ministries to bring peopleto a point where if needed, change cantake place in their lives and
their relationship with God canberestoredto its fullest potential.

CONTENT SHIFT

When 2nd Glance Ministries first releasedthe series, peoplehad a greaer needfor information that would help them
understandthe scopeandnatureof the problem.Today, most people have becomepainfully aware of the sexwally oriented
problemsin our society and how they are affecting their families homes mariages and churches. With this charge in
mind, 2nd Glance Ministries hasupdated the content of our Series with the intent of it being more ministry oriented.
Our desire now is to more clealy define the processthroughwhich spiritual renewalcantake placein peode’s lives
and their relationship with the Lord can be regored to its fullest potential.

Theinformaton 2nd Glance Ministries received during the focus groups brought usto a point wherewe felt the needto createand
releasetwo new basesf information to more adequately equipthe churchto addesstwo of the mostpressingoroblemswe all face
in the Body of Christtoday:

1. How do we manageand supeavise sexoffendersin our presence?
2nd Glance Ministries has spent a significant amount of time creating Sex Offencer ManagementGuidelines for the
Church. If churches implementthe policiesandproceduresn the guidelines,they will be able to safelyinteract with the
sex offenders in their midst. 2nd Glance Ministries releasedheseguidelines in March of 2007. They are beingvery
well received by the Christian communit. At this point, it is not unrealistic to assumethat thousand of thesesds of
guidelineshavebeendownloadedandarein usein someform in churchesaaossthe country.

2. How do we raise and protect kids in the sexuallysaturated socety in which welive?
The severity and nature of the information 2nd GlanceMinistries recaved with regardsto children betweenthe agesof
3to 8yearsold caused®nd GlanceMinistries to fee adespeate nedl to take immediateaction.2nd GlanceMinistries
wantel to provide Christian parents acrossthis country with a complete cycle of informationthat will equp themto
protectand raisetheir childrenin the sexudly saturatedsociety 2nd Glance Ministrieshascreateda new 3-part Seies
thatwill enable Christian parerts to:

a Undestand the scopeandnatue of the sexwally orientedissiesandprodemstheir children will face
b. Help protecttheir childrenonline

c. Providethemwith a bas of information that they can sow into their children’slivesthatwill prepareghemasChrisiansto
survive in the sexually satuated sodety in which we live in.
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DISTRIBUTION AND MARKETI NG OF THE SERIES
DISTRIBUTI ON

Since the begiming of this ministry, the mandateand call of Godhave beenvery clear.Dissemiate this Seriego thebroadestChristian
audiencepossble in the most efficient and creaive mannerwe can Overtimeit has been confirmedto 2nd GlanceMinistries that
the Interret is the mostefficient and bestmethodpossble to distributethe Series.Its advartedtechrologies are the catalystto the
Seilies’ succesbecauseat bestmeetsthe needsf our audence:anonymiy andcost.

THESE FACTORS ARE THE FOUNDATI ON OF OUR SUCCESS

« The seriesand itsintrodu ction are available free-of-charge — The economy haseffected every element of
saciety. Input we havereceived has shown 2nd Glance Ministries abaut 25% of thosewho downloadedthe seriesdid
sobecasethey could do sofreeof-charge.This hasbeenesgecially trueamorg teenayersand college stucentswho have
visited our website. Many have expressedhow blessedheywereto accessthis series without paying a fee.

« Theseiescould be downloaded anonymously — Sexual problems and sin are secrets that no one wants
others to know aboutthem. Peode who areliving with someone who hastheseproblems are embarassedand
try to protectthe identitiesof those in their lives that do. Also, they oftenfearreprisal from the peode in their
liveswho are struggling with sexually oriented problems. 2nd Glance Ministries would estimate over half of
the peode who havedownloaded the seriesto this point have done so becausehey could do so anonymaisly.

It isimperative 2nd GlanceMinistries continueto makeses of the Seriesavailabk for purchaseandto allow downloading of our
materials, free-ofcharge for thosewho havea neal to reman anonymousr cannotafford help. Deciding whethe or notto charge
for the new materids hasbeendiffi cult. Clearly not chargingfor the 2nd Glancematerialspresentsame obvious problens. At this
point we believe the Lord would have usto cortinueto makeall of our materialsavailablefor purcraseand for downloadfree of
charge.

POD CASTING

All of 2nd Glance Ministries mateials are now availablein apodcastformatthroughalink onthe2nd Glancewebsite.2nd Glance
Ministrieswill alsomakeall of our new audiomaerials avaiablein theipodformat.

FOREIGN LANGUAGES

People from 143differert countries araund theworld havevisitedthe 2nd GlanceMinistrieswebsie. It has becomefairly commonfor
usto havepeopleask2nd GlanceMinistries to makethe Seriesavailable in their languageSincethefirst day 2nd GlanceMinistries
was laurchedandthe 3-partSeries Where DoesThe 2ndGlance Go?wasreleaseg2nd GlanceMinistries hasmadethewebsit and
the Seriesavailablein Sparish, free of charge.

2ND GLANCE MINISTRIES HAS DONE SO FOR THREE REASONS:
1. ThelLord haslaid it onthe heartof 2nd Glance Ministries to do so.
2. 25%of our countries’popuations are of Latino or Hispanicdecent.

3. Muchof 2nd GlanceMinistries foreign outreach hasbeenin Cental America.

Thewebsitehasbeenavaiablein Spanishsince thefirst dayof its launch. The downloadratesof audio filesin Spanish speek-
ing countries aroundthe world are very slow. With this in mind the new 3-part Selies aswell asour othermateials will be
available for downloadin a written PDF format free of chargefrom the website.2nd GlanceMinistries goalis to releaseour
materias in other languagedasedon demand and availability of funds. 2nd Glance Ministries hopesto have the Seies
available for downloadin a PDFformatin Swahili and Arahic. 2nd GlanceMinistries getsalarge numbe of visitors to the
2nd Glance website from African countries. Thesetwo languages along with Endish will allow 2nd Glance Ministries to
reachmostof the countiiesin the northern haf of Africa and the Arabic speakingworld.
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MARKETING THE SERIES

With the blessingof the Lord 2nd Glance Ministries wasable to launchthe Seriesthroughan extengve massmedia campaign
which cataputed the outread to a nationd levd.

This massmediacampaigrincludel the following:

1. 17 full-pageads in the majar Christian peliodicals

2. 5radio spotseachday for 25 days on over 200 Chridian stationscoastto coast

3. Ranthe3-pat seriesWhereDoesthe 2nd Glance Go, in threeone-houtblocks of time in tenmajor cities.

4. An extersive public relatonscampagn which included pressreleasego 6,000 Christiannewsagencies.

5. Live call-ininterviews on over40 newsshowsandlive Christiantalk radio progams

6. A fairly extersive internetconponent.
Response to this effort was extraordinary in nature. We haveneverseenthe Lord’s handso clearly in the supernatral
multiplication of every areaas this original outreach.The original campagn, catapulted 2nd Glance Ministries to a

natonal level. Within four weekstime 2nd Glance Ministries ministry was growing at the rate the internetwas capabé
of carrying us.

This campaign reached over 10,238,000 people

Theorigind responsdo the Seriegaughtusthat those who werein greaestneedof our Seriesverebestreachedhroughtheintemetand
press releasecampaigns.With this in mind, we shifted our maketing efforts to be largely internetbasd. Over the last2 1/2 years2nd
GlanceMinistri eshasrunextensve intemetmaketing canpaignsthatreache onaveiageover 10 million impressionsmonthonthemost
visitedcommerdal Christian webste in theworld, Christanet.com

Our pattnershipwith Chrigtane.comhas beenextensve andmulti-facetedandhasallowed2nd Glance Ministriesto reach on average
ove 10 million peope eachmorth with links to our websie (www.second-gince.copoverthelast3 1/2 years.

PARADIGM SHIFTS

It would not be an exaggeration to saythatthe mog dramatic paradgm shifts that havetakenplacewith regardsto the
sexud trends and behaviors of peogde in the Body of Christ over the last2 1/2 yearshavetakenplaceamong women.
Young adolescent girls betweenthe ages of 10 and 14 andwomenbetweenthe ages of 40 and 55 havebeenthe most
dramatically affected by the paradigmshifts that have taken place in societyandthe church.A mannamedBradley
publishedthe first scientificdly baseal world-wide survey of women'sfidelity. Theresultsof the survey stateover
59% of the womenin the world have beenunfaithful to their matesor significantothers. The results of the survey
showed thatwomen'sinfidelity rateshaverisento a placewhere men’shavebeen historically. If you have listened
to the 2nd Glance Seies, you haveheard it said, “if yourealy want to know where thingsare at with regardto these
issues,follow themedicine and follow the crime.” The Center for DiseaseControl statisticsshowus that two-thirds
of the sexually transmitteddiseasesthat are being contracted each year are being contraded by women,and that
two-thirds of the womencontracting the diseases areyoungwomen betweenthe agesof 15 and24. In 2006 the Cener
for DiseaseControlstatisticsshowed usthatfor thefirsttime youngwomenbetweerntheages of 15 and 19 contractedmore
casesof chlamydiathanall the womenbetweenthe ages of 19 and 24.

The Center for Diseag Control statistics show that over the last 10 years
there hasbeena 49.4% increase in the number of STD’s
being contracted by women between the agesof 40 and 50 years-old.

5



Clearly, womenare acing out sexually at younger agesthaneverbefore. In 2006 the Centr for Diseag Control did somethinghey have
never donebefare. They publishedchlamyda statistics on yourg girls betveenthe agesof 13 and14 yeas old. Wha mack this sounusual
isthatin 2005the youngteenagegirls contracted more casef chlamydiathanall of thewomenin this countrybetveenthe ages
of 40 and 50. | was shockedwhenin 2006, whenthe Centr for DiseaseControl adced yourg girls betweenthe agesof 10 and12
yearsold to this classificaion. The sexual revolution tha wassupposed to bring women sextal liberation andfreedomhasbrought
themto a greder point of sexualbondagethan they have ever experienced Women of all agesareno longer being accepted or
deniedasviable partnershasedon whether they will or won't have sex. They arebeingacaepted or deried asviable partners
basel on whatthey will or won’t do sexually.

FBI crime reports show usthat over the last ten years, there has beena 49.3% increase in the
number of sexually oriented cri mesbeing committed each yea in this country by youngwomen
under the age of eighteen. The samereport showed a 59% increasein the number
of arr estsof young womenin this agegroup on prostitution chargesduring the sameperiod of time.

The sadreality in the Body of Chrigt is thatthere is very little differerce, if any, in the behasior of Christian teensand
thosewho arenot Christians.Just like the World, young Christian girls face the harshreality that they are being acceted
or deniedasviable partnersbasedon what they will or won't do sexudly. One of the mog commoncomplaints we hear
today from Christianwomenleades acrossthe courtry isthat Christianwomenwho wart to remain sexually purefeel they
cant. Theybelieveif theytell a Christian man they will not participatewith him sexually, he will leave them immediately
andshewill seehim sitting in a pew next week with someone who will. Unfortunately, Chrisian menseemto be more than
willing to take full advantageof the sexual vulnerahility these shifts have creded in Christian women 2nd Glance
Ministrieshasbeendeeplysaddaed to hear a neverendng streamof stories of Christian menwho seemto be morethan
willing to engagen the shaneful sexual exploitation of their sisters in Christ.

Thes dramatic paradigm shift s have had a profound impact
on women of all agesin the Body of Christ.

Oneof the mostshocking shifts tha has takenplace hasbeenamong Christian womenbetweenthe agesof 40 and 55 years-old.
Historically thesewomenhavebeenconservatively sodalized sexually. They hawe led livesthat arein line with the Biblical
mardatesregading the sexualareasof their lives Driven by sccietal expedation of performane, behavior and a desire to
potertially achievea greaterlevel of sexual fulfillmert, in the lastfew years we have seenwomen in this agegroup beginto
actout in wayswe hawe newer seen before. Storiesof women'sinfidelity, pornuseandsexualexploits havebecometoo numerous
to rememberandat times perverg in natre.

Thesewomenhistorically haveservel as the anchorand moral compassn the Body of Christ. As their behavior has eroded, the
stabilizing factor their presenceoncebrought to the Body of Christ has been lost! The high moral standard of sexual behavior
that wasoncemodeledandestblishedin the church by thesewomenis quickly fadingaway.

Theseparadign shiftshavecaugdusto make substantial chargeswith regardto the strategyandfocusof how we market our
materials.2nd GlanceMinistriesfeelsa pressng needand desireto be in a positionto reassertBiblical mandates to womenin
theseage groupsregardingtheir sexualbehavors.

Tradtionally, womenin theseage groups havebeensocialzedto receve their information throughmass mediaoutets. They largely
recave their informationthroudh Christian radio and print medums. With this in mind, it hasclearly becone time for 2nd Glance
Ministriesto refocusour marketirg efforts towards the Christian massmedia.



PARADIGM SHIFTS IN THE SEXUAL TRENDS AND
BEHAV IORS THAT IMPACT MARKETING STRATEGY

WHERE DoOES 2 GLANCE MINISTRIES GO FROM HERE

As stated previously in this documen, 2nd Glance Ministries has run extensive marketng andpressreleasecampaignghroughthe
Interret. Thereis no questiontheInterretis still the most credive and ecnomical way to reach the vag majority of peopk God has
cdled usto ministerto. As 2nd Glance Ministries movesforward, it will be our intentto continuethe Interng marketng program
atitscurrert levelor higher.2nd Glance Ministries hasalwaysknown thatat sone paint, the Lord would cal usto expandour mass
meda effortsfrom 10 to 50 cities.

The paradigm shifts that have takenplace have caused a natural point which validatesthe demandandneedto expandour marketing
efforts to includeour massmediaelemaent.

2 GLANCE MINISTRIES GOAL IS TO PROCEED AS FOLL OWS:

PuBLIc RELATI oNS CAMPAIGN

* InthepastthePublic Relatiors Canpaign has produced tensof thousands of dollars of freeadvertising for our organizaion. It would
be accurate to say the PressReleaseCampaign, live call-in interviews and appearanes on Chrigian talk radio prograns have
engbled 2nd Glance Ministries to reachtensof milli onsof people As we moveforward,everyaspeet of the ministry outreach
will include a comprehensiwe public relationselement. Our goal is always to expand our public relationscampignin every
way possble.

PRINT AD’S

* Inthepag 2nd GlanceMinistries print ads have provento bevery productive and have the ahility to reachChristians all over
the world. Currentlythereareabout 20 major Christian periodicalpublications.The original print marketingcampaigrincluded
full- pageadsin 17 of theseperiodicals. The currert budgetfor our new canpaignallows usto move forward at this level. 2nd
GlanceMinistriesnew print campaign will allow us to reacharoundl.9 million paidsubscritersworld-wide. Specialeffortswil |
be mack to engure 2nd Glance Ministries hasa presencen the major periodicalswhich focuson meeting the needsof Christian
women.In the past,the majoity of our marketing in the Spanistspeakingcommunity hastakenplacein print ads.It hasproven
to be the mosteffectivemethod for reaching the Sparishspe&ing comnunity aroundtheworld. In Endish speakingcourtries,
magazineshave atendeicy to have a pass-#ongrateof 1-2 times.In the Spanish spealing commurity the passalongrate
tends to average more around7 times This makes print adsin this community, very benefcial. As 2nd Glance
Ministries movesforward, we will continue with this strategy. Our hopeis to be able to expandthe print campaigns
to include Christian periodcalsin countriesthroughoutLatin AmericaandMexico. 2nd Glance Ministrieswill also
target Sparish speakng Christian magazinesin the United States.

RADIO OUTREACH

+ RADIO SPOT ADVERTISING PROGRAM — In the past,2nd Glance Ministries hasrun 60-secondradio spots on large,
naiondly syndicaednetwoks of Chridian rado stations.Thesenetworksreachbetweerl75and200 Chrisian teaching/talkadio
stationsaroundthecountty. 2nd Glance Ministries hasalsorunradio spotsin thecitiesonwhich our 1-haur programmngwasbeing
aired. Theircurrent budgetwill enablehemto re-establishthis broad-based0 secand spotprogramaswell asexpandour local radio
spot buys to 50 cities. Mostimportantly, our new budgetwill enabé usto expandthe advertisingprogamto includea nation
ally syndicatednetwork of between 75 and 100 Contemporary Christian Music staions acrossthe country. 2nd Glance
Ministries researcthasshown tha this is the bestmetod to reachthe young ChristianaudienceThis programwill enable
2nd Glance Ministriesto reach a minimum of 3.5 million Christiansin lessthan 30 days time.

+ PrROGRAM OUTREACH — Our radio program originally included runningour Series, Where Does The 2nd Glance Go, in
three 1-hour blocks of time, in 10 cities, over a 3-week period of time. | mustadmit, we were somewhatsurprisedat the
responsdo this program.The feedbad we received showed usthe programitself hada broaderreachthan originally perceved
possible. The subjectmatter,in andof itself, tended to draw people to the programfor longer periodsof time thanantici-
pated.The demandandneedfor this type of programming shows that now is the time to expard this type of rado effort to
50 cities acossthe country Information 2nd Glance Ministries hasreceived and shifts in the market place,alongwith
the availability of airtime, havebrough usto a point where we feel the needto changeour programformat. 2nd Glance
Ministries will shift our format to a 5-minute program.This format will enable us to identify the sexually orientedissues
and problems and ther impact uponus as Christians living in a sexudly saurated socidy. 2nd Glance Ministries will
inform people about the scqpe and naure of the maerid our ministry provides and draw them to our websitewherethey
can gain access to our information anmymouslyand free of charge if necessary
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2nd Glance Ministriesbelieveswe have clearly shovn thatthe paradgm shifts thathavetakenplacein the Body of Christ validate
thattherehasneverbeena greaterdemand and needfor usto moveforwardin the mannerwe have described 2nd Glance Ministries
hasspern a largeamour of time, effort andmoneyin the lastyearupdathg the Seriesandaddingmaterids to our ministries’ out

reachto put usin aplaceto bestmeet the needsof thoseGod hascalled themto ministerto. Pehapsthe greatestmotivatorlies in

the fact thatthe peoge 2nd Glance Ministries hasinteraced with throughoutthe Body of Christare expresgig they havea need
for helpin a greateway thananyone hasever seenbefore.As we havesharedour newmaterial and the Series they havebeenover

whemedby the sprit of desperaibn that seemsto be presentaspemle expressa desirefor help.

We have now cometo a place where our only focusis deading how to give
the massesknowledge and accessto our material in a way that bestmees their needs.

OUR BUDGET FOR THIS EFFORT ISAS FoLLOWS

Administration ....................... $159,000° per year
SERIESPRODUCTION . .. .o s 9,550% per year
PUBLIC RELATIONS . .. ... s 4,000% per year
SERIES DISTRIBUTION & v o v vt v e e ea s ¥390,042° per year

TOTAL ... ¥562,592% per year

This budgetincludes 1-yearstaffing and administrativedemand, aswell asone conplete major massmeda release. This budget will

erade 2nd GlanceMinistries to drawbetwesn 100,000and125,000people to their websikt in ayears time. Marketing expets tell us
that sodety mustheara message3 to 5 timesbeforeit hasa lastingimpacton the consumng public. With this in mind, it would be our
goal to have the ability to reseleag the masameda portion of our markeing campagn onaquatey bags for upto 3 to 5 quartersCostof
thesequaterly releasesare aslistedin our budget under SeriesDistribution.

2nd Glance Ministriesis thankfulto bein apositionto carry out the call of God on this ministry andwe appreciat youtakingthetime
to real this doaumert aboutthefocusanddirectionof our outreach.
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